Cost effective

Over the three years we have gained between 3 - 6 times
our costs in recurring fees per annum.

Increase the size of our average client

Great database for other marketing Our other marketing activities catch a wide range
of clients. However we find it a lot easier to look

After three years of Concehtrated effort e after a large number of large clients than a large
now have a robust marketing database. This number of small ones!

makes our other marketing activities easier to Beneﬁts of

n—— Our telemarketing has always focussed on the

_ Telemarketin larger clients and our success rate is very good.
We have extensively used the data collected g We would now only target very special companies
by Chartered Developments. if their fee was under our target.

Our permission given email database is huge,
we have knowledge of relationships and issues
with many sizeable businesses.

Quickly respond to market and opportunities

: . . Positive and negative changes in the market can be responded to very quickly
Vastly improved cross selling skills indeed.

Investing in telemarketing has meant that we have taken Mailings, brochures, seminars and even web pages can take weeks and months
business development skills very seriously, we have become to create and put in place.
experts at; uncovering needs, buyer behavior, decision

making, objection handling and sales management. However, with our telemarketing we can have the data ready in a few days

and the first appointments appearing within a week. This is not only wonderful
We are convinced that this has helped us tremendously with for our entrepreneurial confidence but also gives us an edge when it comes to
understanding our own clients and has enabled them to buy changes in legislation and personnel at other practices! Equally we can pull a

a greater range of our services. Campaign at the drop of a hat.




